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Multiple Choice and Essay Exam
MULTIPLE CHOICE 
Chapter 12
1.
________ is an organizational function and a set of processes for creating, communicating, and delivering value to customers and for managing customer relationships in ways that benefit the organization and its stakeholders.

	a.
	Marketing

	b.
	Market segmentation

	c.
	Consumer behavior

	d.
	Marketing research
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2.  
Place utility is created ________.

	a.
	when arrangements for the transfer of title from seller to buyer are made

	b.
	by having the good or service available at a convenient location when the consumer wants to buy it

	c.
	when the product is made available to the consumer at a time the consumer wants to buy it

	d.
	when the business firm converts raw materials into finished products
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Chapter 13
3.  
A combination of product lines represents a company’s ________.

	a.
	product mix

	b.
	product cluster

	c.
	product lifecycle

	d.
	distribution strategy
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4.  
In a process called ________, products pass through a series of stages from their initial appearance to their decline.

	a.
	wheel of retailing

	b.
	promotional cycle

	c.
	pricing cycle

	d.
	product life cycle
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Chapter 14 

5.  
The popular “Got Milk?” campaign was designed to boost the entire dairy industry instead of endorsing one particular brand. This type of promotion is called ________.

	a.
	name recognition

	b.
	media dominance

	c.
	primary demand

	d.
	media exposure
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6.  
Nike uses sports stars to increase sales by enhancing the public’s ________ demand for their brand.

	a.
	secondary

	b.
	selective

	c.
	primary

	d.
	marketplace
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7.  
The most basic form of promotion is ________.

	a.
	order processing and advertising

	b.
	personal selling

	c.
	creative selling and sales promotion

	d.
	advertising and creative selling
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Chapter 15 
8.  
The person who directs a firm’s management information systems and related computer operations is often called the ________.

	a.
	financial advisor

	b.
	chief information officer

	c.
	executive information manager

	d.
	chief executive officer
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9.  
One of the largest online databases is owned by ________.

	a.
	IBM

	b.
	the U.S. Census Bureau

	c.
	the Federal Trade Commission (FTC)

	d.
	Microsoft
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Chapter 16
10.  

1.
Professionals who are responsible for gathering, recording, reporting, and interpreting the financial information of an organization are ________.

	a.
	Managers

	b.
	Statisticians

	c.
	Accountants

	d.
	IRS agents
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11.  
The rules followed by accountants when preparing financial statements are referred to as ________.

	a.
	Generally Accepted Accounting Practices (GAAP)

	b.
	Financial Accounting Standards Board (FASB)

	c.
	the accounting process

	d.
	the accounting system
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12.  
Which of the following is not a financial statement that is important to business?
	a.
	income statement

	b.
	balance sheet

	c.
	statement of cash flows

	d.
	statement of changes in government elections.  
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Chapter 17 

13.  
The financial manager for a typical corporation is responsible for ________.

	a.
	designing the accounting system

	b.
	determining the most appropriate sources and uses of funds

	c.
	gathering, recording, and reporting financial information

	d.
	preparing operating budgets for various departments
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14.  
The senior financial manager has the title of ________.

	a.
	chief financial officer

	b.
	chief operations officer

	c.
	treasurer

	d.
	controller
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Chapter 18
15.  
What percentage of American households own stock, either directly or by investments in mutual funds?

	a.
	One quarter

	b.
	One third

	c.
	One half

	d.
	Over three-quarters
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16.  
A 30-year old is investing for retirement. What should be his or her primary investment objective?

	a.
	Growth in income

	b.
	Growth in capital

	c.
	Stability of principal

	d.
	Liquidity
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ESSAY QUESTIONS

Please answer 1 of the 3 following essay questions. Please develop logical thoughts and arguments that concretely demonstrate your mastery of the concepts and use of the knowledge learned.  

Note a “section/concept” of text means a few pages that explain with an entire concept in the book/film such as definition, examples, a case, and/or explanation by the author, your point of view or your professor’s point of view, or your own experience in life.  Three part questions below!

Only answer 1 of the following 3 essay questions

1) Choose a “section/concept” of Part 4 (Chapters 12-14) explain how you understand the concept you choose to discuss from the book’s chapter.  2) Then give an (or some) example(s) of how you see the concept at work in reality. 3) Finally, how will you leverage your new knowledge and understanding of this concept to benefit you in the real world of business (or in life and future business career)? 

2) Choose a “section/concept” of Part 5 (Chapters 15-16) explain how you understand the concept you choose to discuss from the book’s chapter.  2) Then give an (or some) example(s) of how you see the concept at work in reality. 3) Finally, how will you leverage your new knowledge and understanding of this concept to benefit you in the real world of business (or in life and future business career)? 

3) Choose a “section/concept” of Part 6 (Chapters 17-18) explain how you understand the concept you choose to discuss from the book’s chapter.  2) Then give an (or some) example(s) of how you see the concept at work in reality. 3) Finally, how will you leverage your new knowledge and understanding of this concept to benefit you in the real world of business (or in life and future business career)? 

